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MONTANA 

DEPARTMENT  OF  LIVESTOCK 

BRANDS-ENFORCEMENT  DIVISION 

Helena,  Montana     59601 


Dear  Stockman: 

This  booklet  has  been  prepared  for  you  by  the  Department  of  Livestock, 
Brands-Enforcement  Division  in  cooperation  with  the  Montana  Q"ime  Control 
Commission. 

The  purpose  is  to  give  specifications  regarding  good  branding  and  a  number 
of  guidelines  concerning  theft  prevention. 

The  information  contained  in  this  publication  is  mostly  "common-sense". 
The  practices  outlined  are  ones  with  which  you  are  familiar.  Yet  every  year, 
hundreds  of  animals  are  lost  or  stolen  and  often  because  these  procedures  are  not 
followed. 

We  hope  that  some  small  segment  of  this  material  will  inspire  you  to  take 
one  or  two  steps  further  to  help  maintain  an  operation  more  secure  from  loss  and 
theft. 


Les  Graham,  Administrator 


DEPARTMENT  OF  LIVESTOCK 

BRANDS-ENFORCEMENT  DIVISION 

LIVESTOCK  BUILDING  -  STATE  CAPITOL 

HELENA,  MONTANA 

MEMBERS  OF  THE  BOARD  OF  LIVESTOCK 

Phone 

Robert  G.  Barthelmess,  Powderville  Stage,  Miles  Gtv  59301  232-4483 

Robert  L.  Deschamps,  Box  126,  Rt.  1,  Ronan  59864'  676-5120 

Box  776,  Browning  59417  338-4459 

Palace  Hotel  Building,  Missoula  59801  543-5121 

Eugene  C.  Donaldson,  3890  Helberg  Drive,  Helena  59601  227-5846 

Fred  A.  Johnston,  Box  3028,  Great  Falls  59401  761-7300 

Augusta  59410  562-3136 

400  5th,  Great  Falls  59401  453-7835 

Vernon  V.  Keller,  Fishtail  59028  328-3222 

Ralph  J.  Parker,  Fort  Shaw  59443  264-3570 

Robert  M.  Simmons,  Chairman,  Turner  59542  379-4755 


State  Stock 

Inspectors  in  Charge  of  Livestoc 

•k  Markets 

PHONE 

HOME 

OFFICE 

BAKER 

GEORGE  EICHHORN 

778-2446 

778-3774 

59313 

Box  310 

BILLINGS 

JACK  SEDGWICK,  in  charge 

373-5950 

245-7011 

59103 

SHIRLEY  CLARK,  assistant 

245-7011 

BLS,  Box  1413 

245-3200 

PAYS,  Box  1413 

245-7011 

BOZEMAN 

CHARLES  PEABODY,  Box  417 

586-6685 

587-7658 

59715 

LYLE  JORDAN,  assistant 

BUriE 

CARL  (BUD)  CORDER 

792-7136 

494-3443 

59701 

Box  3267 

DILLON 

PAUL  MANIS 

683-4403 

683-2574 

59725 

Box  245 

GLASGOW 

RUSSELL  COLDWELL 

228-8057 

228-4922 

59230 

Box  202 

GLENDIVE 
59330 

OBERT  KARTEVOLD 

Box  1227 

687-3792 

365-2191 

GREAT  FALLS 

59401 

TED  Mc  CREA,  in  charge 

Gt.  Falls,  Lvsk.  Mkt.,  Box  1042 

Falls  Lvsk.  Exch.,  Rt.  IW,  Box 

452-9495 
170-A 

453-1941 
453-1941 
453-6051 

HAMILTON 
59870 

TOM  TUCKER 
Rt.  2,  Stevensville 

777-3202 

363-3811 

HAVRE 

59501 

RIGGIE  SCHWEIGERT 
Box  1388 

265-5288 

265-2023 

KALISPELL 

59901 

TERRY  SULLIVAN 
Box  984 

837-4783 

756-6950 

LEWISTOWN 
59457 

BOB  O'DELL 
Box  938 

538-5722 

538-3261 

MILES  CITY 

59301 

D.D.  (SPIKE)  TWOHY,  JR. 
Box  372 

232-5729 

232-4316 

MISSOULA 
59801 

DONALD  HUGHES 
Box  748 

728-6502 

549-1741 

SHELBY 
59474 

JACK  RIPLEY 
Box  104 

434-5761 

434-5761 

SIDNEY 

59270 

JACK  RASMUSSEN 
Box  368 

747-5182 

482-1601 

DEPARTMENT  OF  LIVESTOCK, 

BRANDS-ENFORCEMENT  DIVISION 

LIVESTOCK  BUILDING  -  STATE  CAPITOL 

HELENA,  MONTANA 


OFFICE  HOME 

PHONE  PHONE 

LES  GRAHAM.  Administrator                                          449-2044  443-4413 

BETTY  ALGARD.  Deputy  Recorder  of  Marks  &  Brands  458-5308 

BILL  SUTTER.  Compliance  Officer  IV  458-5779 

CORK  MORTENSEN.  Compliance  Officer  III  442-1924 

LAWRENCE  JOHNSTON,  State  Chief  Investigator  &  Supervisor  227-5763 
of  Districts  5.  9,  &  10.  (Home  address  Box  175.  Winston  59647) 

BEN  HUCKINS,  Supervisor  of  Districts  3,  4,  &  6        245-3200        259-9174 
(Home  address  Rt.  5.  Billings  59101) 

JAMES  SWTENEY.  Supervisor  of  Districts  2  and  7.  538-5338 

(Home  address  Box  636,  Lewistown  59457) 

VIRGIL  TORGERSON,  Supervisor  of  Districts  1  &  8.  466-2584 

(Home  address  Box  133,  Choteau  59422) 

STOCK  INSPECTORS  IN  CHARGE  OF  FIELD  DISTRICTS 

HOME 
PHONE 

No.  1  JERRY  HARRISON  549  9980 

Box  748.  Missoula  59801 
Lake.  Mineral.  Sanders.  Flathead.  Lincoln, 
Ravalli.  Missoula. 
No.  2         JACK  SIEBRASSE  265-6570 

Box  362.  Havre  59501 
Blaine,  Chouteau  (No.  of  Marias),  Hill,  Vallev,  Phillips 
2A         GERALD  I PHAIS  228  2105 

Rt.  1,  Box  17.5,  Glasgow  59230 
Vallev 


No.  3         HOWARD  HARMON  798  3473 

Box  41,  Crane  59217 
Daniels,  Dawson,  McCone,  Prairie,  Richland,  Roosevelt, 
Sheridan,  Wibaux 
No.  4         GARY  GATLIN  347-5586 

Box  372,  Miles  City  59301 
Custer,  Powder  River,  Rosebud,  Carter,  F'allon 
No.  5         CHARLES  PEABODY  586  6685 

Box  417,  Bozeman,  59715 
Broadwater,  Jefferson,  Gallatin,  Park,  Meagher 
No  6         RONNIE  REED  252  7365 

2142  Bitterroot  Drive,  Billings  59101 
Big  Horn,  Carbon,  Treasure,  Stillwater,  Yellowstone, 
Sweet  Grass 
No.  7         DARVIN  SCHWEIGERT  538  9458 

Box  1017,  Lewistown  59457 
Fergus,  Golden  Valley,  Judith  Basin,  Petroleum, 
Musselshell,  Wheatland,  Garfield 
No.  8         CLIFF  WOLFE  466-5573 

Box  1183,  Choteau  59422 
Glacier,  Toole,  Pondera,  Cascade,  Liberty,  Teton, 
Lewis  &  Clark  (north),  Chouteau  (south  &  west  of 
Marias  and  south  of  Missouri  River) 
No  8A       FORREST  (FROSTY)  LATTIN  622  5315 

Box  511,  Ft.  Benton  59442 
Chouteau 
No  8B       DARREL  BRILES  388  7415 

Browning  59417 
Glacier 
No.  9         PAUL  MANIS  683-2574  683-4403 

Box  245,  Dillon  59725 
Beaverhead,  Madison,  Deer  Lodge,  Silver  Bow 
No.  10        HANK  MATHIASON  449-2044  933-5985 

Box  19,  Clancy  59634 
Powell,  Granite,  Lewis  &  Clark  (south  of  Highway  200 
to  Dearborn  River  to  east  of  Cascade  line),  Jefferson 
(north  of  Boulder  Hill) 


HISTORY   OF  THE    DEPARTMENT   OF  LIVESTOCK 
BRANDS-ENFORCEMENT  DIVISION 


The  Fourteenth  Legislative.  Assembly  of  the  Territory  of  Montana  ap- 
proved on  March  12,  1885:  "An  act  for  the  better  protection  of  the  livestock 
interests  of  the  Territory. " 

This  act  set  up  the  "Board  of  Stock  Commissioners." 

The  "Board  of  Stock  Q)mmissioners"  held  their  first  meeting  at  Miles  Gty, 
Territory  of  Montana  on  April  3,  1885.  The  Board  members  as  appointed  by  the 
Governor  of  Montana  Territory,  Governor  B.P.  Carpenter,  were: 

Granville  Stuart  of  Fort  Maginnis,  representing  Meagher  County. 
Mr.  Stuart  was  elected  President  of  the  Board. 

R.B.  Hamilton  of  Helena,  representing  Lewis  &  Qark  Countv.  Mr.  Hamil- 
ton was  elected  Secretary  of  the  Board. 

J.S.  Day  of  Glendive,  representing  Dawson  County. 

A. A.  Ellis  of  Billings,  representing  Yellowstone  County. 

R.  Robertson  of  Rosebud,  representing  Custer  Countv. 

R.P.  Walker  of  Sun  River,  representing  Chouteau  County. 

The  Board  set  forth  rules  and  regulations  for  the  protection  of  the  livestock 
industry.  A  total  of  seven  stock  inspectors  and  detectives  were  appointed. 

The  Board  of  Stock  Commissioners  served  the  livestock  interest  of  the 
Territory  of  Montana  and  the  State  of  Montana  until  1917  when  the  State 
Legislature  combined  the  Board  of  Stock  Commissioners  and  the  Board  of  Sheep 
Commissioners.  The  result  was  the  Board  known  as  the  Livestock  Commission. 

In  1972  the  State  Legislature  combined  the  Livestock  Commission  and  the 
Livestock  Sanitary  Board  and  formed  the  present  day  Department  of  Livestock. 

The  Department  of  Livestock.  Brands-Enforcement  Division  maintains 
brand  inspection  at  the  18  livestock  markets  in  Montana.  In  addition,  there  are 
10  District  Inspectors  throughout  the  State.  The  District  Inspectors  primary 
responsibility  is  to  investigate  livestock  loss  and  enforce  the  livestock  laws  ot  the 
State. 

Also  there  are  approximately  500  Deputy  State  Stock  Inspectors  at  shipping 
points  throughout  the  State. 

There  are  in  excess  of  3,000,000  cattle  inspected  in  Montana  each  year. 


I.  RECORDING  A  BRAND 

Montana  law  provides  a  system  for  the  recording  of  brands  to  provide  legal 
identification  of  livestock  for  the  livestock  owner: 

"Any  person,  firm,  or  corporation  desiring  to  have  recorded  an  artificial 
mark  or  brand  for  use  in  distinguishing  or  identifying  the  ownership  of  any 
domestic  animal  or  livestock,  shall  make  application  therefore  to  the  admin- 
istrator. Brands-Enforcement  Division  of  the  Department  of  Livestock/' 

The  application  must: 

1.  Be  in  writing 

2.  Contain  the  name  of  the  applicant 

3.  Contain  the  applicant's  address 

4.  Specify  the  species  of  animal  upon  which  the  mark  or  brand  is  to  be  used 

The  Department  will  designate  some  practical  form  of  the  mark  or  brand, 
distinguishable,  with  reasonable  clarity,  from  all  other  recorded  marks  and 
brands  and  designate  the  position  on  the  animal  where  the  brand  will  be  placed. 
Records  of  all  brands  are  kept  by  the  Department.  Each  tenth  year  following  1921 
is  designated  as  re-record  year.  Notices  are  sent  to  each  brand  owner  (to  the 
address  on  the  brand  record)  that  he  must  re-record  his  brands.  The  Department 
is  not  responsible  for  automatically  re-recording  brands. 

II.  BRANDING 

A  good  brand  on  an  animal  is  a  strong  deterrent  to  those  who  would  remove 
an  animal  from  an  owner's  land  without  his  permission.  So,  it  is  important  to 
brand  cattle  as  soon  as  it  is  practical. 

Branding  is  not  only  a  deterrent  to  theft,  but  it  is  helpful  in  locating  strayed 
livestock.  Department  brand  inspectors  are  called  upon  several  hundred  times 
each  year  to  identify  owners  of  estray  livestock.  A  good  recorded  brand  provides 
an  important  identification  tool  to  permit  inspectors  to  return  estray  livestock  to 
rightful  owners. 

Branding  also  helps  prevent  situations  in  which  a  neighbor  mistakenly 
attempts  to  sell  one  or  two  head  accidentally  mixed  in  with  a  bunch  of  his.  Most 
ranchers  check  livestock  before  shipment  or  sale  and  remove  those  branded  with 
brands  recorded  to  someone  else.  Then,  too,  brands  enable  brand  inspectors  to 
ensure  that  livestock  presented  for  inspection  are  truly  the  property  of  the 
person  claiming  ownership. 


The  following  is  a  list  of  lips  on  good  branding  compiled  bv  the  Committee 
on  Better  Branding  of  the  International  Livestock  Conference.  The  Department 
of  Livestock  concurs  with  the  Committee  on  these  recommendations: 

1.  The  iron  should  be  heated  properly  and  would  appear  to  be  the  color  of 
ashes.  Acids  and  other  branding  fluids  are  not  recommended.  A  brand- 
ing iron  must  burn  sufficientlv  to  remove  the  hair  and  outer  laver  of 
skin.  The  appearance  of  the  brand  should  be  the  color  of  saddle  leather. 

2.  Don't  use  a  small  horse  iron  on  cattle  as  you  will  seldom  get  a  legible 
brand.  It  is  recommended  that  a  four-inch  iron  be  used  on  calves  and 
that  an  iron  five  inches  or  larger  be  used  on  yearlings  or  mature  cattle. 
All  irons  should  have  a  thickness  or  face  of  3/8  to  1/2  inch.  Sharp  edges 
on  all  branding  iron  faces  should  be  ground  or  filed  off.  A  thin  or 
burned  up  iron  shouldn't  be  used  as  it  will  cut  deep  into  the  hide  and 
leave  a  narrow  scar  that  will  cover  easily  with  hair.  It  is  not  advisable  to 
combine  two  or  more  letters  or  characters  on  one  handle.  In  some  in- 
stances two  can  be  combined  depending  on  the  brand  but  never  three. 

3.  Branding  irons  should  not  be  used  by  inexperienced  hands.  Adequate 
time  must  be  spent  when  applving  brands  and  various  other  conditions 
must  also  be  considered  such  as  cattle  conditions.  Wet  or  damp  cattle 
should  not  be  branded  as  the  brand  will  scald  the  hide  and  cause  a  scar 
or  blotch.  Livestock  will  carry  their  brands  for  their  entire  life  so  much 
care  has  to  be  taken  at  the  time  the  brand  is  applied. 

4.  Mr.  W.H.T.  Mead,  Director,  Animal  Industry  Division,  Alberta  De- 
partment of  Agriculture  of  Edmonton,  Alberta,  Canada  made  the 
following  recommendations  on  branding  cattle.  The  committee  for 
better  branding  of  the  International  Livestock  Brand  Conference  also 
concurred  with  Mr.  Mead  on  these  recommendations. 

L  Do  not  apply  a  light  "hair  brand".  They  can  disappear  and  create 
serious  complications  at  a  later  date. 

2.  The  animal  must  be  restrained  in  such  a  manner  that  it  cannot  move. 
Recommended  means: 
Calves — branding  table 

suitable  size  of  squeeze 

manual  wrestling;  have  sufficient  help 
Older  Cattle — squeeze  with  adequate  opening  in  the  area  where  the 

brand   is  applied  to  avoid   "crowding  of  irons"  on  the 

animals. 


3.  Animals  must  be  dry.  Branding  wet  animals  causes  steam  scald, 
unnecessary  burning  and  brand  blotching. 

4.  Qipping  the  brand  area  when  animals  are  real  woolly  may  not  be 
necessary  but  does  improve  uniformity  of  brands. 

5.  DO  NOT  brand  on  top  of  any  part  of  a  previous  brand. 

6.  Apply  irons  at  the  right  heat.  You  may  have  to  experiment  a  bit  to  find 
the  right  heat.  Start  by  applying  the  iron  when  it  is  the  color  of  wood 
ash  gray.  If  too  hot,  the  iron  will  start  a  hair  fire.  If  too  cold,  it  won't 
burn  a  permanent  brand. 

7.  There  should  be  one  application  of  the  iron  only.  If  it  is  necessary  to 
retouch,  do  so  with  extreme  care  to  avoid  blotching. 

8.  A  proper  brand  should  be  the  color  of  saddle  leather  vfhen  the  iron  is 
removed.  Rocking  the  iron  should  assure  that  this  is  uniform  on  all 
lines  of  the  scar. 

9.  Depending  on  age,  hair  cover,  etc.,  a  rough  guide  to  time  application 
of  an  iron  of  the  right  heat  should  be  three  to  five  seconds. 

10.  Other  factors  being  equal,  a  copper  iron  will  require  slightly  shorter 
time  of  application  than  a  mild  steel  iron. 

11.  Keep  the  irons  free  of  scale,  burnt  hair,  etc.  Do  not  bang  them  on  a 
post  to  do  this.  A  wire  brush  is  ideal  for  this  purpose. 

12.  Burning  deeper  than  to  obtain  the  impression  above  will  result  m 
blotched  sores  that  take  far  too  long  to  heal  and  result  in  bad  brands. 

13.  Remember,  you  are  only  trying  to  bum  the  outer  layer  of  the  skin  and 
should  burn  no  deeper. 


FREEZE  BRANDS 

Freeze  brands  are  not  recognized  as  a  legal  brand  in  the  State  of  Montana. 


NATIONAL  HORSE  IDENTIFICATION  SERVICE 

The  system  used  by  the  National  Horse  Identification  service  is  not  recog- 
nized as  legal  identification  of  horses  in  Montana. 
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III.  THEFT  PREVENTION 

BRAND  INSPECTIONS 

Brand  inspections  are  a  kev  phase  in  the  Department's  effort  to  curh  hve- 
stock  loss  due  to  theft.  Montana  law  requires  that  livestock  be  inspected: 

1.  Prior  to  removal  from  County 

2.  Upon  change  of  ownership  of  six  head  or  more 

3.  Before  all  sales  at  auction  vards 

4.  Before  slaughter  at  slaughtering  plants 

Hides  are  also  checked  on  all  cattle  slaughtered  bv  custom  slaughter 
operators. 

Insist  on  a  good  thorough  inspection  of  livestock.  Do  not  be  satisfied  with 
less. 

SURVEILLANCE 

Ranges  and  pastures  frequently  checked  are  less  likely  to  be  the  target  of 
thieves.  The  mere  presence  of  someone  on  a  frequent  basis  is  enough  to  discour- 
age thefts.  Thieves  dislike  stealing  when  someone  may  be  around  to  observe  ille- 
gal activities. 

Good  surveillance  also  tends  to  permit  earlv  detection  of  thefts  giving 
enforcement  agencies  a  better  chance  to  track  down  thieves.  The  longer  a  theft 
remains  undetected  the  more  likely  any  phvsical  evidence  at  the  scene  will  be 
obliterated  and  the  stolen  livestock  converted. 

It  is  not  alwavs  practical  for  livestock  owners  to  make  frequent  checks  or  to 
pitch  in  and  jointly  hire  a  rider.  A  rider  not  only  provides  a  deterrent  to  cattle 
thieves,  he  provides  more  frequent  surveillance  for  disease  problems,  bull 
placement  to  reduce  drv  cow  numbers,  etc. 

KNOW  YOUR  NEIGHBORS 

A  good  neighbor  is  like  hiring  another  hand,  except  that  it  costs  vou  nothing 
but  the  time  to  strike  a  friendship.  This  is  a  rule  as  old  as  ranching  and  its 
effectiveness  has  not  diminished  through  the  vears.  Neighbors  let  vou  know- 
when  a  fence  is  down,  get  cattle  back  in  the  pasture,  keep  them  off  roads  and  high- 
ways, and  notify  vou  of  suspicious  activities.  It  is  also  well  to  keep  on  the  good 
side  of  neighbors.  A  bad  relationship  can  be  as  troublesome  as  a  good  relation- 
ship is  helpful. 
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The  livestock  owner  should  become  familiar  with,  and  learn  to  read  other 
brands,  especially  those  recorded  in  the  area  adjacent  to  his  operation.  He  should 
make  his  neighbors  aware  of  any  changes  he  himself  makes  in  the  identification 
of  his  livestock. 

KNOW  YOl  R  ELECTED  OFFICIALS 

It  is  prudent  to  know  your  county's  district  attorney,  judges  and  budget 
makers.  A  concerted  effort  should  be  made  to  convey  to  them  your  concern  over 
thefts  and  other  losses  of  livestock.  A  greater  understanding  on  the  part  of  public 
officials  creates  greater  effectiveness  of  the  law  and  law  enforcement. 

PRESERVE  THE  SCENE 

Many  investigations  into  stolen  or  shot  cattle  have  been  hampered  because 
the  owner  inadvertently  destroyed  valuable  evidence  at  the  scene  of  the  crime.  It 
is  an  almost  overwhelming  temptation  to  rush  in  to  what  apparently  is  the  scene 
of  a  crime.  Ideally,  this  should  be  avoided  altogether.  Realistically,  an  owner 
wants  to  know  if  an  animal  has  been  shot  or  fallen  from  illness.  It  is  wise, 
however,  to  observe  a  few  steps  from  the  very  beginning.  Disturb  the  scene  as 
little  as  possible  even  if,  initially,  you  believe  an  animal  is  dead  from  a  disease.  If 
indeed  the  animal  has  been  shot  and  part  of  the  carcass  removed,  backtrack  over 
your  own  tracks  away  from  the  scene  and  contact  authorities  immediatelv. 

If  possible,  rope  off  the  area  to  prevent  other  persons  or  livestock  from 
disturbing  the  scene.  Care  must  be  taken  not  to  destroy  vehicular  or  foot  tracks. 
If  roping  off  the  immediate  area  is  not  practical  or  weather  threatens  to  destroy 
evidence,  cover  it  up  to  protect  it. 

When  it  appears  that  some  time  will  elapse  before  investigators  can  get  to 
the  scene,  take  a  blood  sample  from  the  animal.  This  can  be  done  by  simply 
dipping  a  piece  of  paper  or  card  into  the  blood  and  letting  it  dry  in  the  wind.  This 
may  be  valuable  later  if  the  blood  can  be  matched  with  that  of  a  suspect's  knife, 
boots,  vehicle,  etc. 

WHEN  LIVESTOCK  ARE  MISSING 

When  it  is  discovered  that  livestock  are  missing,  notify  law  enforcement 
authorities  as  soon  as  possible.  Give  them  an  accurate  description  of  the  animals 
including  breed,  sex,  age,  approximate  weight,  flesh  marks,  brand  and  other 
identifying  characteristics.  Also  let  them  know  the  time  they  last  were  seen  and 
when  they  were  found  to  be  missing.  Describe  the  location  where  they  were 
kept — acreage,  fence  conditions  and  report  any  suspects.  Describe  any 
suspicious  vehicles  seen  in  the  area,  noting  license  number,  color  and  make  of 
vehicle. 
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CALVING 

Thefts  can  be  particularly  frequent  during  calving.  It  is  wise  to  keep  a  close 
watch  on  cows  and  calves  during  this  season.  If  possible  move  the  calving  area 
away  from  public  roads.  Frequently  check  for  evidence  of  theft  as  cut  fences, 
strange  vehicle  tracks,  etc. 

When  fences  are  found  to  have  been  cut  and  they  must  be  repaired 
immediately,  tape  up  the  cut  end  of  the  wire.  Then  cut  the  wire  yourself  a  foot 
back  from  the  original  cut  and  save  it  for  investigators.  Sometimes  wire  cutters 
can  be  matched  to  cut  fence  wire. 

HUNTERS.  LEGAL  AND  OTHERWISE 

Wardens  of  the  Department  of  Fish  &  Game  can  be  useful  friends,  particu- 
larly in  prevention  of  killing  of  beef  by  spothghters.  Notify  game  officers  when 
you  see  spothghters.  Catching  a  few  tends  to  reduce  the  malicious  or  accidental 
shooting  of  livestock  and  killing  for  meat. 

RECORDS 

It  is  imperative  that  accurate  livestock  records  be  maintained  by  the  live- 
stock owner.  The  fact  that  an  accurate  head-count  is  maintained  will  insure  that 
any  loss  can  be  quickly  discovered  and  is  a  great  aid  in  the  chances  of  recovering 
stolen  livestock.  When  possible,  weekly  or  monthly  tallies  should  be  taken.  Pas- 
ture counts,  death  loss  and  branding  counts  are  among  the  types  of  tallies  that 
should  be  taken  and  recorded.  Not  only  does  this  aid  in  the  security  against  loss 
and  theft,  but  it  is  conducive  to  sound  management. 

COUNTY  LIVESTOCK  PROTECTIVE  COMMITTEES 

The  livestock  owners  in  many  counties  have  formed  livestock  protective 
committees  or  associations. 

The  formation  of  these  associations  is  encouraged  by  the  Department  of 
Livestock.  Any  group  wishing  to  form  an  association  should  contact  the  Depart- 
ment of  Livestock  for  procedural  assistance. 

Mutual  trust  and  cooperation  combined  with  common  sense  and  sound 
livestock  knowledge  are  perhaps  the  most  important  deterrents  to  livestock  theft. 
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